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Title portrait 12025

Print

www.logistra.de

Dear media decision-makers,

The logistics industry is in a constant state of flux, essentially characterised by two key 

major trends: digitization and sustainability. These trends are influencing both warehouse 

processes and road transportation and fundamentally changing the sector as we know it.

Decarbonisation is a central aspect of these changes. Many companies already operate 

sustainably, but now it is a matter of further minimising their carbon footprint or even 

achieving complete carbon neutrality. Electric trucks and fuel cell trucks are important 

steps in this respect, but all other economic processes are also being reviewed for their 

climate friendliness. The logistics processes of tomorrow could therefore look completely 

different to those of today.

The potential that digitization offers is equally revolutionary. Warehouse and transportation software systems 

are already being widely deployed, but the real revolution is yet to come with the use of artificial intelligence 

(AI). AI is taking over more and more decision-making, thus enabling faster and more efficient processes. 

These developments not only open up new possibilities, but also increase our readers’ need for informa-

tion. LOGISTRA accompanies these developments and offers you as an advertising partner a wide range of 

opportunities to contact your target groups. In addition to the print magazine, our offering includes a weekly 

newsletter, a daily updated online presence and active social media channels. We also organise the prestig-

ious International Cargobike of the Year Award, which highlights innovative solutions in the cargo bike sector.

This year, our reporting will once again focus on the sector’s most important trade fairs and congresses. We 

will be reporting in detail on the latest trends and innovations at the LogiMAT (11–13 March 2025, Stuttgart), 

transport logistic (2–5 June 2025, Munich), IAA MOBILITY (9–14 September 2025, Munich), FACHPACK (23–25 

September 2025, Nuremberg), NUFAM (25–28 September 2025, Karlsruhe) and BVL Supply Chain CX (22–24 

October 2025, Berlin).

LOGISTRA reaches out to logistics experts in Germany, Austria and Switzerland via our print magazine with an 

IVW-certified circulation of 10,450 (copies actually distributed IVW II/2024), online via our website at www.

logistra.de with 23,118 page impressions and 15,174 visits and via our weekly newsletter with some 2,257 

subscribers. Take advantage of LOGISTRA’s reach and expertise to convey your messages with maximum 

impact and connect effectively with your target group. We look forward to welcoming you as an advertising 

partner and helping to shape the future of logistics together.

Kind regards

Tobias Schweikl 

tobias.schweikl@hussverlag.de

Online

www.huss-mediasales.de� 2
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	 1	 Title:	 LOGISTRA

	 2	 Brief description:	� The trade magazine LOGISTRA provides 

­information on tried-and-tested solutions and 
products for optimising warehousing, dispatch 
and distribution logistics. 
www.logistra.de

	 3	 Target group:	� Decision-makers responsible for operations in 
the field of distribution logistics.

	 4	 Frequency of	� 6 times per year 
		  publication:	 (combined issues)

	 5	 Magazine size:	� 210 x 297 mm, A4

	 6	 Year of issue:	 37th year of issue 2025

	 7	 Purchase price:	� Annual subscription in Germany	 €106 

(including VAT, plus €9.60 postage costs)

			�   Single issue price	 €18 

(including VAT, plus €3 postage costs)

			   ISSN number: 1862-7250

	 8	 Body:	� –

	 9	 Memberships:	� –

	10	 Publishing company:	 HUSS-VERLAG GmbH

		  �Phone:	 +49 89 32391-0 

Fax:	 +49 89 32391-163

		  Internet:	 www.huss.de

	11	 Publishers:	 Wolfgang Huss, Dipl.-Ing. (FH) Christoph Huss

	12	 Advertising and sales:	� Logistics:	� Gabriele König -261 (responsible) 
gabriele.koenig@hussverlag.de

			   Fleets:	� Michaela Pech -251 (responsible) 

michaela.pech@hussverlag.de

			�   Oliver Dorsch -314 

leserservice@hussverlag.de

	13	 Editorial team:	 Tobias Schweikl -493 (responsible)

14	 Volume analysis:	             2023 = 6 issues

		  Total no. of pages:	 312 pages =	 100.00 %

	 	 Editorial section:	 237 pages = 	  76.00 %

		  Advertising section:	   75 pages = 	  24.00 %

		  of which:	Occasional ads 	  -

			   Bound inserts 	    8 pages = 	 10.66 %

			   Publisher’s advertising	 25 pages = 	 33.33 %

		  Inserts:		         10

15	 Content analysis of editorial section: 2023 = 237 pages

15a 15c  Topics   Pages        %

AutoID, mobile data 
­collection 11.90 5.02

Containers, pallets 12.30 5.19

Ground conveyors 19.70 8.31

Materials handling 21.80 9.20

Picking systems 12.50 5.27

Warehouse management 11.80 4.98

Shelf and rack  
construction 7.60 3.21

Transportation  
management

13.10 5.53

Transportation services 15.40 6.50

Packaging 14.90 6.29

Dispatch 15.70 6.62

Trucks 26.10 11.01

Commercial vans 32.30 13.63

Fleet management 21.90 9.24

Total 237.00 100.0

 Industries Pages          %

Automotive 35.90 15.15

Construction 25.70 10.84

Chemical, pharma 14.80 6.24

Beverage logistics 13.80 5.82

Food, beverages 
and tobacco

23.60 9.96

Furniture 11.80 4.98

Machinery and 
plants

37.20 15.70

Textiles 25.50 10.76

Commerce 48.70 20.55

Total  237.00 100.0
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Circulation and  

distribution analysis 22025

Structure of circulation in Germany by postal zone:

Percentage of actual distribution in Germany

Postal zone 0	 7.03 %	 740 copies

Postal zone 1	 5.55 %	 584 copies

Postal zone 2	 10.61 %	 1,117 copies

Postal zone 3	 10.64 %	 1,120 copies

Postal zone 4	 12.91 %	 1,359 copies

Postal zone 5	 11.46 %	 1,206 copies

Postal zone 6	 8.44 %	 888 copies

Postal zone 7	 12.88 %	 1,355 copies

Postal zone 8	 10.44 %	 1,099 copies

Postal zone 9	 10.05 %	 1,058 copies

Number of copies actually distributed in Germany	 10,526 copies

16 Circulation control:

17 �Circulation analysis:  �Number of copies per issue on an annual average 

(1 July 2023 to 30 June 2024)

Copies printed: 11,000

Copies actually 

distributed: 10,564 of which abroad 38

Copies sold: 7,928 of which abroad 20

– Subscription copies/ 

   other sales: 7,928 of which member copies 0

– Retail sales:

Free copies: 2,636 18

Remaining, archive and 

sample copies 436

18 Geographical distribution analysis:

Economic area Percentage of copies 

actually distributed

% Copies

Germany 99.64 10,526

Abroad 0.36 38

Copies actually distributed 100 10,564

The German

Audit Bureau

of Circulation (IVW)

www.huss-mediasales.de� 4



Summary of method used for compiling statistics for circulation analysis (AMF Standard 2, number 18, 3-E)

1	� Method of analysis: 
Circulation analysis through data analysis – total compilation

2	� Description of recipients at the time of compilation:

	 2.1	� Characteristics of the file: 

The recipients file contains a list of the addresses 

of all recipients. The postal details allow the file 

to be sorted by postal code or inland and foreign 

recipients.

	 2.2	 Total number of recipients in the file: 		  63,133

	 2.3	� Total number of alternating recipients: 		  60,857 

(Alternation after every third issue)

	 2.4	� Structure of recipients of an average  

issue by type of distribution:

		�  Copies sold 		  7,928 

of which: �Standard subscribers / other sales	 7,928 

Member subscribers 	 0 

Single sales 	 0

		�  Permanent free copies 	 0 

Alternating free copies	 2,636 

Sample copies	 436

		  Copies actually distributed 		  10,564 

		  of which: �Germany 	 10,526 

Abroad 	 38

3	 Description of the analysis:

	 3.1	� Population (analysed percentage): 
(copies actually distributed) 	 10,564 = 	 100 % 

The analysis represents the population  

(copies actually distributed) 	 10,564 = 	 100 %

	 3.2	� Day the representative sample was taken:  

1 July 2024

	 3.3	� Description of the database:  

The analysis is based on the entire file.  

The percentages calculated for the various dis-

tribution areas were projected from the copies 

actually distributed on an annual average in accor-

dance with AMF number 17.

	 3.4	� Target person of the analysis:  

Not applicable

	 3.5	� Definition of the reader:  

Not applicable

	 3.6	� Time period of the analysis:  

July 2024

	 3.7	� Analysis conducted by:  

HUSS-VERLAG GmbH
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19	 Sectors/branches of industry/fields/professional categories:

No. of the GCEA,  

2008 as at 2009

Readership groups  

(according to Classification of Economic Activities)
%

Projection  

(approx.)

10, 11, 12, 46.3 Food, beverages and tobacco industry 6 634

46.13 Construction materials trade 10 1,056

20, 21, 22 Chemical industry 6 634

05-08, 19, 35 Oil, mining, energy 2 211

24, 25 Steel, iron, sheet metal 5 528

28, 29, 30 Mechanical and automotive engineering 11 1,162

26 Electrical engineering, precision mechanics 8 845

27 Precision mechanics, optics 3 317

31, 32 Furniture, timber industry 6 634

13, 14, 15 Leather, textiles, clothing 3 317

17, 18 Print and paper 2 211

46, 47 Commerce 16 1,690

49, 49.2, 49.4, 50, 51, 52, 53 Logistics service providers, freight forwarders 15 1,585

72, 94 Public authorities, associations 3 317

Other 4 423

 100 10,564

Readership structure 

analysis 3-E2025

www.huss-mediasales.de� 6



20	  Size of the business entity: 21	 Job characteristics: position within company

50 to 99 

employees

1 to 49 

employees

100 to 199 

employees

200 to 499 

employees

500 or more  

employees

        No data

2 %   211 copies

44 %  

4,648 copies

17 % 

1,796 copies

11 % 

1,162 copies

15 %  

1,585 copies

11 %  

1,162 copies

22	  Education/training: School leaving certificate 

Copies actually distributed� 10,564 copies

Copies actually 
distributed

10,564 copies

www.huss-mediasales.de� 7

23	  Age: 	 Information not collected 

24	  Community size classes: �	� Information not collected, as irrelevant 
for the assessment of this magazine as an 

advertising medium.

For a summary of the data collection method, please see page 5.

	 Owners, managing directors,  
	 authorised signatories 	 29 %	�  3,063 copies

	 Logistics managers	 17 %	�  1,796 copies

	 Fleet, dispatch, warehouse managers	 27 %	�  2,852 copies

	 Executives , divisional managers	 11 %	�  1,162 copies

	 Commercial and technical employees	 14 %	�  1,479 copies

	 Others	  1 %	�  106 copies

	 No data	 1 %	�  106 copies

	 Lower secondary school 	   11 %	�  1,162 copies

	 High school	    35 %	�  3,697 copies

	 Technical / business school	    11 %	�  1,162 copies

	 Abitur 	   12 %	�  1,268 copies

	 University 	   30 %	�  3,169 copies

	 No data	      1 %	�  106 copies

Copies actually distributed� 10,564 copies



1	� Circulation: 

Copies printed	 11,000 

(Publisher information)

2	� Magazine size:  

210 mm wide x 297 mm long, A4

	� Type area:  

185 mm wide x 270 mm long

3	� Printing and binding process, print documents:  

Contents: Web offset (Euro scale), cover: Sheet offset (Euro scale) 
Stapled

�Digital advertisements – print documents 

Data format: Please send your print document as a PDF file  
(maximum pdf 1.3). We recommend the international standard PDF/X-1a. 
Colour space: Printing is done in accordance with the Euro scale in  
process standard offset printing, using the basic colours cyan, magenta,  
yellow and black. Other colours can only be used by prior agreement and  
will otherwise be converted to 4c at the pre-press stage. 
Profiles: For ads on the cover or in content ISOcoated_v2_300_eci.icc 

The profile can be downloaded at: www.eci.org. 
Proof: An accurate printed colour reproduction can only be guaranteed  
with an Ugra/Fogra media wedge proof. A colour proof can only serve for 
checking purposes.
Data medium: DVD	  

Data transmission up to 5 MB via e-mail to: anzeigen@logistra.de  

otherwise via FTP (on request)

Preparation of print documents on request (at cost price)	  

4	 Deadlines: See deadline and topic schedule on pages 12/13
	 Frequency of publication: 6 times per year

5	 Publishing company:	 HUSS-VERLAG GmbH
	 Company address: 	� Joseph-Dollinger-Bogen 5, 80807 Munich, Germany
	 Postal address:	 80912 Munich, Germany
	 Internet:	 www.logistra.de

	 Ad scheduling: 	 Phone +49 89 32391-263, Fax: -163
		  E-mail: anzeigen@logistra.de
6	� Conditions of payment:  

2 % discount for payment within 5 days, or net payment within 14 days  
without discount.	

	 Bank details:

	� Deutsche Bank, Munich, account no. 0 213 132 00, bank code 700 700 10 

SWIFT CODE: DEUTDEMMXXX 

IBAN: DE45 7007 0010 0021 3132 00 

BIC: DEUTDEMMXXX

7	� Advertising formats (in tye area) and rates 

Rates do not include VAT.

	  Size	  Width x length (in mm) 			         4c
		  Vertical	 Standard	 Horizontal

	 1/1 page 	 185 x 270			    €5,180

	 Junior page 	 137 x 185			   €3,580

	 1/2 page	  90 x 270		        185 x 128	 €3,180

	 1/3 page	  58 x 270	                                 185 x   85	 €2,180

	 1/4 page	  43 x 270	 90 x 128                 185 x   62	 €1,880

	 1/8 page	  43 x 128	 90 x   62                 185 x   30	 €1,080

Other formats available on request

Advertising rate list no. 37,  

valid from 1 January 2025 P2025

www.huss-mediasales.de� 8
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8	 Surcharges:

8.1	 Colour surcharges: 

	 Special colours on request

8.2	 Preferential placements:
	 Image on cover page		  €6,800 

	 4th cover page (4c) 		  €5,880

	 2nd and 3rd cover page (4c) each		  €5,580 

	 1/3 page (4c) next to editorial		  €2,280 	     

	� 1/2 page (4c) vertical next to table of contents		  €3,280  
Island ads (surrounded by editorial content on 4 sides) €8.50 per mm 

Other binding placement rules from 1/2 page  
and larger: 10% surcharge on basic rate in each case

8.3	 Format surcharges: - 

9	 Section ads: 
	 Number of columns: 4, column width: 43 mm 

	 • Job vacancies: 	 €3.80 per mm and column 

	 • Job requests:	 €2.00 per mm and column		
	 • Purchases/Sales/Miscellaneous:	 €3.80 per mm and column 

	 Box number fee:	 €15.00

10	� Special forms of advertising: 
Rates and surcharges for special forms of advertising available on request

11	 Discounts: When booking within one year

	

Frequency discount Quantity discount

   3 advertisements    3 % 2 pages 5 %   

   6 advertisements    5 % 4 pages 10 % 

   8 advertisements    8 % 6 pages 15 %

 10 advertisements  10 % 8 pages 20 %

12	 Combinations: LOGISTRA and Vision Transport

13	 Bound inserts*:

2 pages

4 pages

Required delivery amount:

€4,380

€6,380

11,300 copies

14	 Inserts*: Not discountable
	 Loosely inserted, maximum size 200 x 280 mm
	 Rates up to 25 g total weight:	 €240 per thousand copies
	 26 to 50 g total weight:	 €360 per thousand copies 

	 Partial inserts (optionally by postal zone) 
	 Required delivery amount:	 11,300 copies 

	 Before accepting and confirming the order we require a binding sample  
	 or, if need be, a dummy showing sizes and weights.

15	� Glued-on advertising material (postcards, CDs/DVDs, booklets)  
mechanically glued*:

	 Glueing fee up to 25 g:	 €100 per thousand copies
	 Glueing fee from 26 to 50 g:	 €150 per thousand copies 

	 (Glueing fee not discountable)
 	 Required delivery amount:	 11,300 copies 

	� Higher weights and other forms of advertising as well as samples are available 
on request. Glued-on advertising material only in combination with a supporting 
advertisement

16	 Delivery address for items 13 – 15:

	� Dierichs Druck + Media GmbH & Co. KG
	 Frankfurter Straße 168, 34121 Kassel, Germany
	 Phone: +49 561 60280-171
	 Delivery information: For LOGISTRA issue no. xx/2025
	 Delivery deadline: Up to 10 days after the advertising deadline

	 *�For further information and technical data please see information sheet  
“Bound inserts, inserts, glued-on advertising material” on pages 14/15

� Rates do not include VAT.

More than 3 million direct marketing addresses from 5,000 
industries make your advertising campaign a success.
www.huss-adressen.de  Consulting: +49 89 32391-319 



Rates do not include VAT.  Formats: width x length   * plus 3 mm trim on each outer edge 

Formats and rates
Supplement to rate list no. 37,  

valid from 1 January 2025 P2025

1/1 page

185 x 270 mm

  210 x 297 mm*

€5,180

In type area

In bleed

4c rate

In type area

In bleed

4c rate

1/2 page vertical
 90 x 270 mm

   103 x 297 mm*

€3,180

1/2 page horizontal

185 x 128 mm

 210 x 144 mm*

€3,180

1/3 page vertical
 58 x 270 mm

    71 x 297 mm*

€2,180

1/3 page horizontal

185 x 85 mm

  210 x 98 mm*

€2,180

Junior page

137 x 185 mm

 150 x 198 mm*

€3,580

1/8 page standard

90 x 62 mm

–

€1,080

1/8 page vertical
43 x 128 mm

–

€1,080

1/8 page horizontal

185 x 30 mm

–

€1,080

1/4 page horizontal

185 x 62 mm

 210 x 75 mm*

€1,880

1/4 page vertical
 43 x 270 mm

     56 x 297 mm*

€1,880

1/4 page standard

 90 x 128 mm

 103 x 144 mm*

€1,880

www.huss-mediasales.de� 10



Internet Guide
2025

LOGISTRA Internet Guide 2025

Company portraits and summary of services of important logistics providers –  

both print and online!

19th edition 2025/2026

Brief description: 	� Providers of products and services in the fields of warehouse 
logistics and vehicle fleets present their companies to 
warehouse, dispatch and fleet managers – clearly sorted 
alphabetically by topic.

		�  Reach out to your target group in printed form with this 
magazine within a magazine in LOGISTRA and as an insert  
in the journal “Transport”: 29,000 copies in total.

		�  In addition, your company portrait at: www.logistra.de/ 

internetguide provides you with an ideal opportunity to expand 
your customer base.

Target group: 	� Warehouse and dispatch managers as well as fleet operators 
and managers in a range of industrial and commercial  
enterprises and forwarding companies

Copies printed: 	 29,000 copies
Size: 	 A4, 210 mm x 297 mm

Date of publication: 	 23 May 2025 as magazine in magazine in LOGISTRA 5-6/2025      	
		  and on 6 June 2025 as an insert in Transport 11/2025
Advertising deadline: 	 9 April 2025

Service provided: 	� Print entry in the LOGISTRA Internet Guide including one year 
online at www.logistra.de/internetguide with link

Duration: 	 One year
Rate: 	 €670 per entry

Rates do not include VAT.

www.huss-mediasales.de� 11

Print  
and internet 

entry

BRENNERAUTOBAHN In beiden Richtungen nur noch einspurig � das kündigt 

die Asfinag ab 1. Januar auf der Luegbrücke an. Damit droht der endgültige 

Verkehrskollaps auf der ohnehin überlasteten Alpenquerung.

In Tirol stehen Sanierungsarbei-

ten entlang der Brennerautobahn 

A13 an. Dem wichtigen Alpen-

transit droht damit endgültig der 

Verkehrsinfarkt. Wie die öster-

reichische Betreibergesellschaft 

Asfinag mitteilte, muss die Lueg-

brücke erneuert werden, weil sie 

das Lebensende erreicht hat. Das 

hat zur Folge, dass die längste 

Brücke auf dem österreichischen 

Abschnitt der Brennerautobahn 

aus Sicherheitsgründen ab 

1.   Januar 2025 in beiden Fahrt-

richtungen nur noch einspurig 

befahren werden kann – und das 

gleich für mehrere Jahre.

Auf die Nachricht, die nicht 

ganz unerwartet kam, reagier-

te Bayerns Verkehrsminister 

 Christian Bernreiter höchst alar-

miert. Er warnte vor den Folgen 

für Menschen und Wirtschaft 

beidseits der Alpen. „Ich habe 

schon seit Längerem und immer 

wieder darauf hingewiesen, dass 

die Sanierung der Luegbrücke für 

den alpenquerenden Verkehr ei-

ne riesengroße Herausforderung 

wird“, kommentiert der Minister 

die Nachricht aus Tirol. Weiter 

fordert er: „Wir brauchen jetzt 

dringend ein tragfähiges Kon-

zept, um die A13 auch während 

der Sanierung bestmöglich nut-

zen zu können. Ich bitte die Ti-

roler Seite eindringlich darum, 

umgehend Gespräche über die 

Einschränkung des Nachtfahr-

verbots aufzunehmen. Wir steu-

ern sonst sehenden Auges auf ein 

jahrelanges Verkehrschaos zu!“

Einen entscheidenden Beitrag 

erwartet Bayerns Verkehrsminis-

ter Bernreiter von der Idee, die 

Blockabfertigung durch eine Zeit-

fensterbuchung zu ersetzen: „Ich 

stehe in ständigem Austausch 

mit allen Beteiligten. Gemeinsam 

mit Tirol und Südtirol haben wir 

ein detailliertes Konzept für ein 

digitales Slot-System erarbeitet.“ 

Der Verkehrsminister ist über-

zeugt, dass sich der Lkw-Verkehr 

damit weiträumig koordinieren, 

zeitlich entzerren und der Rück-

stau an der Grenze verringern lie-

ße. „Am besten wäre eine Kopp-

lung mit einer Aufweichung des 

Tiroler Nachtfahrverbots.“ 

Anders, nicht Nachts

„Das gemeinsame Ziel ist es, 

ein grenzüberschreitendes in-

telligentes Verkehrsmanage-

mentsystem einzuführen, um 

die Situation für alle zu verbes-

sern“, kommentiert der Tiro-

ler Landeshauptmann Anton 

Mattle auf Anfrage der Zeitung 

 Transport. Einem Slot-System 

steht er ausdrücklich positiv ge-

genüber. Einer Aufhebung des 

Lkw-Nachtfahrverbotes erteilt er 

jedoch aufgrund der damit ver-

bundenen Belastungen für die 

Anwohner „dezidiert“ eine Ab-

sage. Vielmehr stellt er klar, dass 

die Asfinag beauftragt ist, „mit 

einem umfangreichen Maßnah-

menpaket die Anrainergemein-

den zu schützen, die Verkehrs-

sicherheit zu gewährleisten und 

den Verkehrsfluss bestmöglich 

sicherzustellen“. Die Güter-

verkehrsunternehmen fordert 

 Mattle auf, Alternativen wie die 

Schiene oder andere Alpenüber-

gange zu nutzen.

Bei den Verhandlungen zum 

Slot-System fordert Bernreiter 

angesichts der bald anstehen-

den Einschränkungen auf dem 

Teilstück der A13 mehr Tem-

po. Schnell müsse man jetzt zu 

greifbaren Ergebnissen kommen, 

denn die Situation werde sich 

sehr bald deutlich zuspitzen und 

die Probleme im Verkehr über die 

Alpen weiter verschärfen. „Ich 

erwarte, dass der Verkehr überall 

so organisiert wird, dass er weiter 

fließen kann. Die österreichische 

Seite muss uns Zeit und Umfang 

von Einschränkungen frühzeitig 

und verlässlich mitteilen, damit 

sich alle Verkehrsteilnehmer da-

rauf einstellen können“, so der 

Minister. „Auf deutscher Seite 

muss die zuständige Autobahn 

GmbH des Bundes den Verkehr 

möglichst weiträumig steuern 

und besonders auf der Autobahn 

A93 die für die Verkehrsinforma-

tion notwendigen Telematikan-

lagen errichten.“

Lange Durststrecke kommt

Dass die Sanierung zu Pro-

blemen im Verkehr führen 

wird, darüber ist sich auch die 

Österreichische Klimaschutz-

ministerin Leonore Gewessler 

im Klaren. Sie macht zugleich 

die Dringlichkeit deutlich: „Die 

Sicherheit auf unseren Straßen 

hat oberste Priorität. Aus die-

sem Grund arbeiten wir an der 

raschest möglichen Umsetzung 

der Generalsanierung der Lueg-

brücke.“ Bis zur Fertigstellung des 

neuen Brückenbauwerks seien 

jedoch aus Sicherheitsgründen 

weitere Maßnahmen erforder-

lich. Die einspurige Verkehrs-

führung ab Anfang 2025 gehört 

dazu. Die Folgen will Gwesseler 

abfedern: „Wir werden alles tun, 

um währenddessen die Belastun-

gen für alle Menschen in Tirol, 

aber auch die für Wirtschaft und 

den Tourismus bestmöglich zu 

reduzieren.“ Das Land Österreich 

werde gemeinsam mit Tirol und 

der Asfinag bis September um-

fangreiche Maßnahmen entwi-

ckeln, verspricht sie. Eine teilwei-

se zweispurige Verkehrsführung 

an Starkreisetagen gehört ebenso 

dazu, wie zusätzliche Angebote 

im öffentlichen Verkehr. 

Allerdings – und das dürfte 

Bernreiter ebenso wenig gefallen 

wie dem Transportgewerbe – ist 

eine temporäre zweispurige Ver-

kehrsführung nur unter strengen 

Sicherheitsauflagen möglich. So 

muss laut einem Gutachten ei-

ne bestimmte Gesamtgewichts-

belastung eingehalten werden. 

Zusätzliche verkehrslenkende 

Maßnahmen in der Region wä-

ren also notwendig. Ausdrücklich 

genannt werden in diesem Zu-

sammenhang Dosierungen und – 

eine wirklich schlechte Nachricht 

für den gesamten Güterverkehr 

– Fahrverbote für Lkw.

Einen groben Zeitplan, wie lan-

ge mit den Einschränkungen zu 

rechnen ist, nennt die Asfinag be-

reits. Mit den Bauarbeiten will sie 

beginnen, sobald am Landesge-

richt Tirol die Hauptsacheverfah-

ren abgeschlossen sind. Danach 

dürfte es dann noch zweieinhalb 

bis drei Jahre dauern, bis das ers-

te Brückentragwerk fertiggestellt 

ist und die zwei Fahrspuren pro 

Richtung wieder zur Verfügung 

stehen. Mit Fertigstellung der ge-

samten Brücke wird aus heutiger 

Sicht im Jahr 2030 gerechnet. Es 

beginnt also für alle, die mit dem 

Lkw den Brenner queren wollen 

oder müssen eine lange, lange 

Durststrecke.  
ha

Infrastruktur

Mit einem Brandbrief wen-

den sich zahlreiche Verbände 

an die Politik. Sie warnen vor 

Investitionskürzungen im 

Haushalt und setzen einen 

Notruf für den Brückenbau 

ab. 
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Wasserstoff

Tyczka Hydrogen hat im 

Güterverkehrszentrum 

Region Augsburg die erste 

eigene Wasserstofftankstelle 

eröffnet. Getankt werden 

kann mit bis zu 700 bar. Wir 

haben sie uns angesehen.
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Schmitz Cargobull

Bis zur IAA Transportation 

ist es noch etwas hin, aber 

Schmitz Cargobull hat den-

noch bereits nach Vreden 

geladen, um zu zeigen, was 

in Hannover geboten sein 

wird. Wir waren vor Ort 

dabei. 
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TEST

MAN TGM

Achtgang-Wandler-Auto-

matik im Fokus: Transport-

Cheftester Robert Domina 

im Cockpit des MAN TGM 

– straft er alte Vorurteile 

Lügen? 
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Fiat Doblò

Endlich praxistauglich? Fiat 

hat beim Doblò unter ande-

rem in Sachen Akku deutlich 

nachgebessert und Tester 

Johannes Reichel hat sich 

den Cityvan genau angese-

hen.  
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Kia PBV

Zurück auf dem Transporter-

markt: Kia setzt mit dem PBV 

auf spektakuläres Design und 

hohe Reichweite. Kann der 

Van überzeugen?  
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Kauf, Miete, Leasing

Volle Kraft voraus bei der 

Spedition Diez: Der Logistiker 

investiert in 15 neue Actros-

Sattelzugmaschinen und 32 

Spezialauflieger. 
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Truck-Grand-Prix

Bald geht es wieder los: Mitte 

Juli startet der Truck-Grand-

Prix wieder in der Eifel durch. 

Was alles geboten sein wird, 

lesen Sie hier. 
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Umschlagtechnik

Wie bewege ich Ladung auf 

dem Hof und in den Lkw? 
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Paukenschlag in der Branche

NUTZFAHRZEUGMARKT  Schwarzmüller schlüpft unter das Dach der Krone

Gruppe. Ziel ist es, Produktion und Service schlagkräftiger zu machen.

Die Krone Gruppe steigt bei der 

Schwarzmüller Gruppe ein. Das 

hat der Nutzfahrzeughersteller 

aus dem Emsland bekannt ge-

geben. Ziel sei, die Produktions-

netzwerke auszubauen sowie 

flächendeckende Servicewelten 

zu etablieren. Dass sich die jewei-

ligen Produktportfolios ergänzen, 

dürfte den neuen  Player am Markt 

zusätzlich stärken.

Mit einem Jahres-

umsatz von 390 Milli-

onen Euro und 1.950 

Mitarbeitenden zählt 

die österreichische 

Schwarzmüller Grup-

pe zu den wichtigen 

europäischen Spezial-

fahrzeug-Herstellern 

in der Nutzfahrzeug-

branche. Sie bringt 

ein breites Portfolio in 

Fernverkehr, Bau und 

Infrastruktur ein. Zu 

ihren Stärken zählen 

der Leichtbau sowie die 

Individualisierung der 

Produkte. Das Toch-

terunternehmen  Hüffermann 

fertigt Behältertransporter an. 

Produktionsstandorte gibt es in 

Deutschland, Ungarn, Tsche-

chien sowie Österreich. Indem 

nun Krone bei Schwarzmüller 

einsteigt, wollen die beiden Fa-

milienunternehmen, ihre lokale 

Verankerung im gesamten euro-

päischen Markt festigen – zumal 

Schwarzmüller-Niederlassungen 

in weiteren neun Ländern in das 

Vertriebsnetz von Krone inte-

griert werden. 

Krone macht allerdings klar, 

dass die Marken der Schwarz-

müller Gruppe erhalten bleiben 

sollen. Damit wolle man die 

Identität für die individuelle 

Kundenansprache bewahren 

und gleichzeitig Sy-

nergien für Innova-

tion und Wachstum 

nutzen. Auch soll die 

Schwarzmüller Grup-

pe unter dem beste-

henden Management 

weitergeführt werden. 

Das persönliche Enga-

gement der Eigentü-

merfamilie Paletar in 

den Gremien und im 

operativen Geschäft 

bleibt also bestehen. 

Die Genehmigung der 

Unternehmensbetei-

ligung durch die Kar-

tellbehörden erwartet 

Krone zeitnah. ha
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Beschließen die Partnerschaft: Beate Paletar und 

Bernard Krone.

LEICHT IST DAS NEUE GROSS.

Nadelöhr verengt sich 

Für mehrere Jahre 

werden Sanierungs-

arbeiten hier an der Lueg-

brücke für noch mehr 

Staus auf der Brenner-

autobahn sorgen und das 

Nadelöhr noch enger 

machen. 
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Deadline and  

topic schedule T2025

 

Issue Warehouse & Dispatch Fleets Supplements Events/Trade fairs

1/2
AD: 28 January 

PD: 24 February

• LogiMAT 2025 preliminary report

• �Logistics IT
• Automation
• Ground conveyors

• Load securing
• �Temperature-controlled  

transportation
• City logistics

LogiMAT India, Mumbai,  
13 – 15 February 

LogiMAT, Stuttgart,  
11 – 13 March 

Deutscher Materialfluss-Kongress,  

Garching, 20 – 21 March

3/4
AD: 7 March 

PD: 1 April

• LogiMAT 2025 follow-up report

• �Materials handling and warehouse 
technology

• Picking Systems

• bauma 2025 preliminary report

• Van and delivery vehicles
• Washing systems
• Electric mobility

Vision Transport Tag der Logistik, 10 April 
bauma, Munich, 7 – 13 April 
HANNOVER MESSE, 

Hannover, 31 March – 4 April 
LogiMAT China, Shenzhen, 24 – 26 April

5/6
AD: 25 April 
PD: 23 May

• �transport logistic 2025  
preliminary report

• Logistics service
• Logistics IT
• Sustainability

• �transport logistic 2025  
preliminary report

• Telematics/navigation
• �Transport management  

software
• Tyre and breakdown services

Internet-Guide transport logistic, Munich, 2 – 5 June 

EUROBIKE, Frankfurt, 25 – 29 June 

ADAC Truck-Grand-Prix,  

Nurburgring, 10 – 13 July

7/8
AD: 13 August 
PD: 10 September

• �FACHPACK 2025  

preliminary report

• Packaging and dispatch
• Warehouse technology
• Industrial gates and ramps

• NUFAM 2025 preliminary report 
• Cargo bikes
• Temperature-controlled transportation 

• Last mile

NUFAM, Karlsruhe, 25 – 28 September 

IAA MOBILITY, Munich, 9 – 14 September 
with International Cargobike of the Year Award 
(CABOTY) 
FACHPACK, Nuremberg, 23 – 25 September

www.huss-mediasales.de� 12
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Issue Warehouse & Dispatch Fleets Supplements Events/Trade fairs
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9/10
AD: 9 September
PD: 10 October

• BVL Supply Chain CX 2025

   preliminary report

• Warehouse equipment
• Customs and export
• AutoID

• �International Cargobike of the Year 
2024, the winners

• Electric mobility
• Light distributor trucks
• Commercial vehicle tyres 

 

LogiMAT Southeast Asia, Bangkok/Thailand, 
15 – 17 October 

BVL Supply Chain CX 2025, Berlin, 
22 – 24 October

11/12
AD: 21 October
PD: 18 November

• Food logistics
• Logistics services
• Warehouse management

• Autonomous driving
• Washing systems
• Types of fuel / fuel cards

Wall calendar

Regular topics

• Packaging, loading, dispatch
• Containers and pallets
• �Warehouse equipment and  

management
• �Logistics software (warehouse,  

dispatch, export)

Regular topics

• �Tests and driving reports on light 
distributor trucks, vans and delivery 
vehicles

• �Presentation of new light and heavy 
commercial vehicles

• �Presentation of new semitrailers, 
bodies and trailers

• Transport management systems
• �Operating materials (anti-freeze, 

AdBlue, lubricants, diesel,  
natural gas)

AD = advertising deadline  PD = publication date �

2026



13	 Bound inserts:

	 �Before accepting and confirming the order we require a binding sample or, 
if need be, a dummy showing sizes and weights by the advertising deadline 
of each issue at the latest. Bound inserts may only advertise for the sales 
campaigns of advertisers. Please design your sample in accordance with postal 
regulations so that it cannot be mistaken for editorial material. 

	 ��Placement depends on the technical possibilities.

	 Formats:

	 1 sheet �(= 2 pages + flap min. 10 cm wide)  
untrimmed 213 mm wide x 307 mm long

	 2 sheets (= 4 pages) untrimmed 426 mm wide x 307 mm long
	 3 sheets (= 6 pages) untrimmed 614 mm wide x 307 mm long

	

	 Technical specifications: 
	 �Bound inserts must be delivered untrimmed; multiple-sheet bound inserts must be 

delivered pre-folded. The head must be closed.
	 �The front page of the bound insert must be marked accordingly.  

Bound inserts must be designed in such a way that  
no additional preparation and processing is necessary. Any complications and 
additional folding or glueing work will be separately charged.

Rates:
2 pages
4 pages
Required delivery amount:

€4,380
€6,380
11,300 copies

	 Delivery date: �Up to 10 days after the advertising deadline.

206 mm

trimmed

3 mm
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untrimmed

Fold (gutter)

210 mm
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195 mm

trimmed

213 mm

untrimmed

611 mm

trimmed

Fold

6 pages (saddle stitch binding)

6 mm

4 mm

4 pages (saddle stitch binding)

210 mm

trimmed

3 mm

3
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6 mm

4 mm

426 mm

untrimmed

Fold (gutter)

210 mm

trimmed2
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213 mm

untrimmed

Bound inserts, inserts,  
glued-on advertising material

Supplement to price list no. 37, valid from 1 January 2025P2025
3
0
7

3
0
7
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14	 Inserts:

	 �Before accepting and confirming the order we require a binding sample showing 
sizes and weights by the copy deadline of each issue at the latest. Inserts may 
only advertise for the sales campaigns of advertisers. Please design your sample 
in accordance with postal regulations so that it cannot be mistaken for editorial 
material. The placement of inserts depends on the technical possibilities.

	 Technical data:

	 �Inserts will be inserted loosely.  
Maximum size: 200 x 280 mm  
Inserts must be designed so that no additional processing is necessary.  
Any complications and additional work (e.g. folding) will be charged separately.

	 �Inserts printed on any material other than paper can only be accepted upon 
presentation of a binding sample and with the prior agreement of the publisher 
and the post office.

	 Rates for inserts:

	 Up to 25 g total weight 	 €240 per thousand copies
	 26 to 50 g total weight 	 €360 per thousand copies
	 Higher weights on request
	 Partial insert surcharge per postal zone split	 €50
	 Partial inserts (by postal zone) on request.	
	 Inserts are not discountable. 

	 Circulation charged: 	 11,000 copies 	 	 	
	 Required delivery amount:	 11,300 copies

	 Delivery date:	 �Up to 10 days after the  
advertising deadline. 

15	 �Glued-on advertising material, postcards (CD/DVDs, booklets)  

mechanically glued:

	� Before accepting and confirming the order we require a sample of the adver-
tisement (layout sample) with a glued-on postcard. Product samples can only be 
accepted upon presentation of a binding sample and with the prior agreement of 
the post office, which the publisher must obtain in advance.

	 Sizes:	  

	 The regulations for postcards are applicable.
	 Minimum size: 	 140 x 90 mm (width x length)
	 Maximum size: 	 235 x 125 mm (width x length)

	 Glueing charges: �	 Up to 25 g 	 €100 per thousand copies  
	 From 26 g to 50 g	 €150 per thousand copies

	 Any complications will be charged separately.

	 Required delivery amount: 	 11,300 copies 

	� Delivery date: �	� Up to 10 days after the advertising deadline.

Technical specifications:

For glued-on postcards  
or goods samples,  
the glued edges should be placed 
towards the gutter.

	� Postal address: 

�Dierichs Druck + Media GmbH & Co. KG
	 Frankfurter Straße 168
	 34121 Kassel, Germany
	 Phone +49 561 60280-171

	 �Delivery information:  
For LOGISTRA issue no. xx/2025

Gl
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Direction of insertion
Glueing on the 
front page

Glueing on the 
back page

Gl
ue

d 
ed

ge
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ld

Rates do not include VAT.
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Wall calendar
2025

Publication date: 18 November 2025, as 
an insert in LOGISTRA 
11-12/2025

Advertising deadline: 9 October 2025
Circulation: 11,000
Format: �DIN A1 (820 x 580 mm)
Advertising options:

1 field   75 x   75 mm           €450
2 fields   75 x 155 mm           €800

155 x   75 mm           €800
4 fields 155 x 155 mm           €1,500
Exclusive   800 x 155 mm 

+155 x 305 mm
          €9,400

Rates do not include VAT.

“LOGISTRA” Wall calendar 2026

JANUAR FEBRUAR MÄRZ APRIL MAI JUNI

 1 Mo 1

 2 Di

 3 Mi

 4 Do

 5 Fr 

 6 Sa 

 7 So

 8 Mo 2

 9 Di 

 10 Mi  

 11 Do 

 12 Fr

 13 Sa 

 14 So

 15 Mo 3

 16 Di 

 17 Mi 

 18 Do 

 19 Fr

 20 Sa 

 21 So

 22 Mo 4

 23 Di

 24 Mi

 25 Do

 26 Fr

 27 Sa 

 28 So

 29 Mo 5

 30 Di

 31 Mi

 Hl. Drei Könige

Neujahr

JULI AUGUST SEPTEMBER OKTOBER NOVEMBER DEZEMBER

Nikolaus

2025
 1 Do

 2 Fr

 3 Sa 

 4 So

 5 Mo 6

 6 Di 

 7 Mi

 8 Do

 9 Fr

 10 Sa

 11 So

 12 Mo 7

 13 Di 

 14 Mi

 15 Do

 16 Fr

 17 Sa

 18 So

 19 Mo 8

 20 Di

 21 Mi 

 22 Do

 23 Fr

 24 Sa

 25 So

 26 Mo 9

 27 Di

 28 Mi 

 29 Do 

 1 Fr

 2 Sa

 3 So

 4 Mo 10

 5 Di  

 6 Mi

 7 Do

 8 Fr

 9 Sa

 10 So

 11 Mo 11

 12 Di 

 13 Mi

 14 Do

 15 Fr

 16 Sa

 17 So

 18 Mo  12

 19 Di

 20 Mi

 21 Do

 22 Fr

 23 Sa

 24 So

 25 Mo 13

 26 Di

 27 Mi

 28 Do

29  Fr

30  Sa

31  So

 1 Mo 14

 2 Di

 3 Mi

 4 Do

 5 Fr

 6 Sa 

 7 So

 8 Mo 15

 9 Di

 10 Mi

 11 Do

 12 Fr

 13 Sa 

 14 So

 15 Mo 16

 16 Di

 17 Mi

 18 Do

 19 Fr

 20 Sa 

 21 So

 22 Mo 17

 23 Di

 24 Mi

 25 Do

 26 Fr

 27 Sa 

 28 So

 29 Mo 18

 30 Di

 1 Mi

 2 Do

 3 Fr

 4 Sa

 5 So

 6 Mo 19

 7 Di

 8 Mi

 9 Do

 10 Fr

 11 Sa

 12 So

 13 Mo 20

 14 Di

 15 Mi

 16 Do

 17 Fr

 18 Sa

 19 So

 20 Mo 21

 21 Di

 22 Mi

 23 Do

 24 Fr

 25 Sa

 26 So

 27 Mo 22

 28 Di

 29 Mi

 30 Do

 31 Fr

 1 Sa

 2 So

 3 Mo  23

 4 Di

 5 Mi

 6 Do

 7 Fr

 8 Sa 

 9 So

 10 Mo 24

 11 Di

 12 Mi

 13 Do

 14 Fr

 15 Sa 

 16 So

 17 Mo 25

 18 Di

 19 Mi

 20 Do

 21 Fr

 22 Sa 

 23 So

 24 Mo 26

 25 Di

 26 Mi

 27 Do

 28 Fr

 29 Sa 

 30 So

 1 Mo 27

 2 Di

 3 Mi

 4 Do

 5 Fr 

 6 Sa 

 7 So

 8 Mo 28

 9 Di 

 10 Mi  

 11 Do 

 12 Fr

 13 Sa 

 14 So

 15 Mo 29

 16 Di 

 17 Mi 

 18 Do 

 19 Fr

 20 Sa 

 21 So

 22 Mo 30

 23 Di

 24 Mi

 25 Do

 26 Fr

 27 Sa 

 28 So

 29 Mo 31

 30 Di

 31 Mi

 1 Do

 2 Fr

 3 Sa 

 4 So

 5 Mo 32

 6 Di 

 7 Mi

 8 Do

 9 Fr

 10 Sa

 11 So

 12 Mo 33

 13 Di 

 14 Mi

 15 Do

 16 Fr

 17 Sa

 18 So

 19 Mo 34

 20 Di

 21 Mi 

 22 Do

 23 Fr

 24 Sa

 25 So

 26 Mo 35

 27 Di

 28 Mi 

 29 Do

30  Fr

 31 Sa

 1 So

 2 Mo 36

 3 Di

 4 Mi

 5 Do

 6 Fr

 7 Sa 

 8 So

 9 Mo 37

 10 Di

 11 Mi

 12 Do

 13 Fr

 14 Sa 

 15 So

 16 Mo 38

 17 Di

 18 Mi

 19 Do

 20 Fr

 21 Sa 

 22 So

 23 Mo 39

 24 Di

 25 Mi

 26 Do

 27 Fr

 28 Sa 

 29 So

 30 Mo 40

 1 Di

 2 Mi

 3 Do

 4 Fr 

 5 Sa 

 6 So

 7 Mo 41

 8 Di 

 9 Mi  

 10 Do 

 11 Fr

 12 Sa 

 13 So

 14 Mo 42

 15 Di 

 16 Mi 

 17 Do 

 18 Fr

 19 Sa 

 20 So

 21 Mo 43

 22 Di

 23 Mi

 24 Do

 25 Fr

 26 Sa 

 27 So

 28 Mo 44

 29 Di

 30 Mi

 31 Do

 1 Fr

 2 Sa

 3 So

 4 Mo 45

 5 Di  

 6 Mi

 7 Do

 8 Fr

 9 Sa

 10 So

 11 Mo 46

 12 Di 

 13 Mi

 14 Do

 15 Fr

 16 Sa

 17 So

 18 Mo  47

 19 Di

 20 Mi

 21 Do

 22 Fr

 23 Sa

 24 So

 25 Mo 48

 26 Di

 27 Mi

 28 Do

29  Fr

30  Sa

 1 So

 2 Mo 49

 3 Di

 4 Mi

 5 Do

 6 Fr

 7 Sa 

 8 So

 9 Mo 50

 10 Di

 11 Mi

 12 Do

 13 Fr

 14 Sa 

 15 So

 16 Mo 51

 17 Di

 18 Mi

 19 Do

 20 Fr

 21 Sa 

 22 So

 23 Mo 52

 24 Di

 25 Mi

 26 Do

 27 Fr

 28 Sa 

 29 So

 30 Mo 1

31  Di

Christi Himmelfahrt

Pfingstsonntag

Pfingstmontag

Tag der Arbeit

Muttertag

Mariä Himmelfahrt

Weltkindertag

Allerheiligen

1. Weihnachtstag

2. Weihnachtstag

Silvester

3. Advent

Heiligabend

4. Advent

2. Advent

1. Advent

Reformationstag

Buß- und Bettag

Ende der Sommerzeit

Rosenmontag

Karfreitag

Ostersonntag / Beginn der Sommerzeit

Ostermontag

Fronleichnam

Tag der Dt. Einheit

LogiMAT

LogiMAT

LogiMAT

Deutscher Materialfluss-Kongress

CABOTY

CABOTY

CABOTY

Tag der Logistik

FACHPACK

FACHPACK

FACHPACK

IAA TRANSPORTATION

IAA TRANSPORTATION

IAA TRANSPORTATION

IAA TRANSPORTATION

IAA TRANSPORTATION

IAA TRANSPORTATION

Deutscher Logistik-Kongress

Deutscher Logistik-Kongress

Deutscher Logistik-Kongress

vermittelt Wissen aus der Praxis für die Praxis. LOGISTRA.de

1/2

3/4

5/6

7/8 9/10

11/12

HANNOVER MESSE

HANNOVER MESSE

HANNOVER MESSE

HANNOVER MESSE

HANNOVER MESSE

Eurobike

Eurobike

Eurobike

Eurobike

Eurobike

Fastnacht

Aschermittwoch / Valentinstag

Int. Frauentag

ADAC Truck-Grand Prix

ADAC Truck-Grand Prix

ADAC Truck-Grand Prix

Deutscher Materialfluss-Kongress 2026

155x155mm

155x75mm

75x75 

mm

75x155 

mm

www.huss-mediasales.de� 16
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Drivers’ Almanac 

Drivers’ app
2025

Drivers’ Almanac 2026

Tried and tested for 49 years – new regulations and useful facts for drivers 
about vehicles and transportation

50th edition 2026
This handbook helps companies to comply with their statutory reporting 
requirement and is an important planning tool for every driver. The Drivers’ 
Almanac focuses on topics such as: on the road, safety, load securing, legal 
stipulations, hazardous goods, and services. It contains valuable information 
that includes driving times, rest periods, diesel driving bans and toll rates. Its 
helpful checklists and an extensive calendar with currently applicable driving 
bans make the Drivers’ Almanac a highly practical companion. 
A driver’s card is also enclosed with the handbook so that the required proof 
of driving licence verification can be provided.

Buyers, target group: 	 �Fleet managers and dispatchers responsible for 
drivers and loading personnel.

Ideal advertising space for:	� Suppliers to the commercial vehicles industry, 
highway service stations, filling stations.

Copies printed: 	 17,000 copies
Size, number of pages: 	 120 x 168 mm, 176 pages
Colour profiles:	 Cover: ISOcoated_v2_eci.icc
	 	 	 Content: PSO_uncoated_iso_12647_eci.icc
Rates: 	 �1/1 page 4c: €2,980  

1/2 page 4c: €1,630
	 	 	 Title page: €4,000 (image: W 105 x L 95 mm)
	 	 	 �Cover: on request
Date of publication: 	 November 2025
Advertising deadline: 	 October 2025

Rates do not include VAT. 

Drivers’ app  
for the Drivers’ Almanac
Banner advertising partnerships 
In the Android version and new as  
a web app under fahrer-app.de, the  
drivers’ app offers logo and banner  
distribution in various categories,  
including links. Furthermore, the drivers’  
app is promoted in the publishing 
company’s print and online media. 
Rate for exclusive sponsor partnership 
available on request. 
Contact: Phone +49 89 32391-251
michaela.pech@hussverlag.de

Überprüfung der Fahrerlaubnis
mit Unterrichtung über Wissenswertes
und Neuerungen für den Fahrer

Nach § 831 BGB, § 7 StVG, § 31 StVZO, § 3 Abs. 1 BOKraft und § 130 OWiG ist zu prüfen, ob 
Personen, die zum Führen von Kfz ermächtigt sind, die erforderliche Fahrerlaubnis sowie die 
notwendigen Kenntnisse und Fertigkeiten besitzen.

Der Unternehmer muss sich davon in regelmäßigen Zeitabständen überzeugen.

Wird der Führerschein in Verwahrung genommen, sichergestellt oder beschlagnahmt, ist der 
Unternehmer unverzüglich davon zu unterrichten. Wird die Meldung unterlassen, gehen alle daraus 
entstehenden Folgen zu Lasten des Fahrers.

Führerschein eingesehen und kontrolliert, Fahrerkarte überprüft, Unterrichtsgespräch/ 
Unterweisung geführt und das Fahrer-Jahrbuch 2026 ausgehändigt:

UnterschriftDatum

UnterschriftDatum

UnterschriftDatum
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2026

Neue Vorschriften 
für Fahrer und 

viel Wissenswertes über 
Fahrzeuge und Verkehr

 Fahrer
 Jahrbuch

2026



LogiMAT Daily 2025
The official trade fair newspaper

The official trade fair newspaper “LogiMAT Daily” is published on each day of the 
trade fair and distributed to the visiting experts. It provides a summary of the 
previous day at the fair and informs readers of the current day’s programme. The 
newspaper mainly focuses on trade topics, interviews and impressions of the fair. 

The LogiMAT Daily is an up-to-date companion that no visitor to the fair should 
be without. 
www.logistra.de/logimat-daily

Target readership: 	 �Experts and decision-makers in the intralogistics 
sector, all visitors to the LogiMAT 2025

Ideal advertising space for:	 �All LogiMAT exhibitors
Total distribution: 	 24,500 copies  
	 	 (1st day: 8,000, 2nd day: 10,000, 3rd day: 6,500)
Size: 	 255 x 350 mm
Advertising deadline: 	 3 February 2025
Print documents: 	 10 February 2025
Publishing dates:	 �Daily on 11, 12 and 13 March 2025 

for the LogiMAT 2025 trade fair in Stuttgart

LogiMAT Daily
2025

Your advertisement  
will be published in all three  
trade fair issues + an online 

listing as PDF

Positive Impulse 
LogiMAT 2024  Mit fast 1.600 Ausstellern und einem umfassenden Rahmenprogramm 

öffnet die führende Präsentations-, Informations- und Kommunikationsplattform der Intra-
logistik wieder ihre Tore. Im Fokus stehen wirtschaftliche Lösungen in turbulenten Zeiten. 

Unter dem Motto „SHAPING CHANGE 
TOGETHER – Sustainability – AI – Ergo-
nomics“ versammelt sich zur LogiMAT 
2024 die internationale Fachwelt der 
Intralogistik auf dem Stuttgarter Messe-
gelände. In den erneut bereits frühzeitig 
ausgebuchten zehn Messehallen sowie 
in den Eingangsbereichen Ost und West 
präsentieren knapp 1.600 Aussteller 
aus 40 Ländern auf 125.000 Quadrat-

meter Ausstellungsfläche ihre jüngsten 
Produktentwicklungen und Lösungen für 
eine effiziente Intralogistik. Rund 150 
Unternehmen sind zum ersten Mal auf 
der LogiMAT vertreten. 

Dieses Jahr kommt jeder dritte Aus-
steller aus dem Ausland – 86 aus Über-
see, davon 48 aus China, fünf aus Taiwan 
und 23 aus Nordamerika. Die längste 
Anreise hatte die Genie Grips Pty Ltd, 

australischer Hersteller von Anbaugerä-
ten und Sicherheitssystemen für Stapler. 
„Das Gros der weltweit führenden Ent-
wickler, Hersteller und Lösungsanbieter 
fokussiert mit seinen Exponaten auf der 
LogiMAT mindestens eines der drei Leit-
themen“, erläutert Messeleiter Michael 
Ruchty von der veranstaltenden EURO-
EXPO Messe- und Kongress-GmbH. „Das 
Spektrum reicht dabei von der Automa-
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Im Interview: Michael Ruchty, 
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In der LogiMAT-App 
 finden Sie weitere Infos. 
Jetzt im App Store  
und unter Google Play 
 downloaden.

Verlag:

Dienstag, 19. März 2024 · www.logimat-messe.de Ausgabe 1 / 2024

HEUTE 
Halle 1/ D21

Let´s Talk 
Die Expertenrunde  
von SSI SCHÄFER

10:30 Uhr  Einstieg in die Lagerautomatisierung /  

Lagerlift SSI LOGIMAT®

12:30 Uhr Fashionlogistik & Software / Fraunhofer-IML

14:30 Uhr  Secure Remote Access: Die Zukunft der 

sicheren Remote-Zugri�e / BearingPoint

Intralogistik-Experten live im Gespräch

mission: zero touch Halle 3 | Stand B01 | B03
Halle 6 | Stand C77
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Rates do not include VAT. Formats: width x length. Create print templates without trim � Print documents as PDF files with profile “ISOnewspaper26v4” only

LogiMAT Daily 2025 – advertising formats and rates

1/1 page

231 x 320 mm
€6,450
€5,200

In type area

4c rate

B/w rate

In type area

4c rate

B/w rate

1/2 page vertical
111 x 320 mm

€4,300
€3,070

1/2 page horizontal

231 x 158 mm
€4,300
€3,070

1/3 page vertical
 69 x 320 mm

€3,490
€2,230

1/3 page horizontal

231 x 106 mm
€3,490
€2,230

Junior page

170 x 230 mm
€4,300
€3,070

1/8 page standard

111 x 77 mm
€2,690
€1,430

1/8 page horizontal

231 x 37 mm
€2,690
€1,430

1/8 page vertical
 51 x 159 mm

€2,690
€1,430

1/4 page standard

111 x 158 mm
€3,150
€1,890

1/4 page horizontal

231 x 77 mm
€3,150
€1,890

1/4 page vertical
 52 x 320 mm

€3,150
€1,890

www.huss-mediasales.de� 19



Online advertising O2025

 1	� Web address (URL):  

www.logistra.de

 2	� Brief description:  
The LOGISTRA website provides  

news, specialised articles, market  
summaries, image galleries and  
an up-to-date events calendar 
for the fields of warehousing, 
dispatch, goods distribution 
and fleets. The “Online Inter-
net Guide” offers you a list of addresses of  
important providers sorted by key words. 

 3	� Target group: Warehouse and dispatch managers as well as fleet operators and 
managers in the fields of industry and commerce

 4	� Publishing company: HUSS-VERLAG GmbH, Postal address: 80912 Munich, Germany

 5		 Contacts:	Logistics:	�Gabriele König, Phone +49 89 32391-261 (responsible) 
gabriele.koenig@hussverlag.de

			   Fleets:	� Michaela Pech, Phone +49 89 32391-251 (responsible) 
michaela.pech@hussverlag.de

 6	 Access control: dfp/Google AdManager

 7	� TrafÏc: Monthly average (publisher information) 
Page impressions: 23,118 

Visits:                       15,174 

Unique users:         13,508

 8	� Data delivery: Seven working days before publication to: anzeigen@logistra.de  
as GIF (static or animated), JPG, 3rd-party JavaScript redirect, HTML5 (via redirect 
only) with a max. size of 150 KB (HTML5 subload up to max. 500 KB). Duration per Ad 
Impression: 30 seconds minimum.

 9	 Use of external ad server: dfp/Google AdManager

10	� Types of advertising and rates: see table on the right

	 Rates do not include VAT.

 
Illustrations 

(similar)

Form of 

advertising Format (W x L) Placement Rate / 

CPM

Billboard

up to max. 980 x 300  
(or standard 850 x 250) 
pixels + mandatory in
addition mobile variant
up to max 360 x 225 pixels
(standard 300 x 100 pixels)

directly 
below  

the main  
navigation

€85

Half-page 

right 

(sticky)
300 x 600 pixels

Outside 

right or 

mobile 
content 
below

€80

Skyscraper 
(sticky) 160 x 600 pixels

Outside 

right or 

mobile 
content 
below

€75

Rectangle

300 x 250  
(up to max.  
300 x 300) pixels

Left sidebar 
or mobile 
content 
above

€50

Large 

mobile 

(or half-

banner)

300 x 100  
(or 234 x 60) pixels

Left sidebar 
or mobile 
(partly)  
content top

€30

www.huss-mediasales.de�  20
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Special forms of 

advertising O2025

Special forms of advertising: the online advertorial  
(native advertising, content marketing)
An online advertorial on logistra.de gives you the opportunity to place your 
advertising message directly in the editorial section of Logistra using texts and 
images. You can address our readers in their familiar reading environment, genera-
ting an outstanding level of awareness and breadth of communication within our 
high-quality target group.

Services 

• �Online advertorial with a maximum of 3,000 keystrokes, images, backlinks, file 
attachments, videos and lots more

• �Appears 2 times or 4 times in the LOGISTRA newsletter with an image, headline, 
teaser text and link to the advertorial

Placement

• �Teaser placed on the front page as the 2nd or 5th news with image, headline, 
teaser-text and link to the advertorial

• �Header-teaser on top of the navigation bar with link to the advertorial

Advantages

* Exclusiveness
• �Professional reporting at the end of the campaign

Conditions 
Duration: 	 2 weeks 	 4 weeks
Impressions:	 approx. 11,500	 approx. 23,000 

Rate: 	 €1,690 	 €2,900 

The native text ad  
(native advertising, lead and trafÏc generation)
The text banner with image is a native form of advertising which 
is placed directly in the editorial section of our website and 
guarantees above-average attention and CTR. 

Services 

• �Text banner (approx. 350 keystrokes) with image and external 
link as required

• �Advertising format with the look and feel of an editorial article
• �Apart from image campaigns, especially suitable  

for generating leads and trafÏc

Placement

• �Placement on the home page as 6th or 9th news
• �Within each news view above or below the news text

Advantages

• �Exclusiveness, since only one campaign is placed at a time  
(no rotation)

• �Professional reporting at end of duration with impressions, 
clicks and CTR on a weekly basis

Conditions
Duration: 	 2 weeks	 4 weeks 

Impressions:	 approx. 7,500	 approx. 15,000
Rate: 	 €790 	 €1,490

Rates do not include VAT.



www.huss-mediasales.de� 22

Newsletter
2025

 1	 LOGISTRA newsletter 

 2	� Brief description: The Logistra newsletter reports weekly on topics concerning  
commercial vehicle fleets and warehouse logistics. 

 3	� Target group: Vehicle fleet and warehouse managers
 4	� Publishing company: HUSS-VERLAG GmbH, postal address: 80912 Munich, Germany
 5		 Contacts: 	 Logistics:	 Gabriele König, Phone +49 89 32391-261, gabriele.koenig@hussverlag.de
			   Fleets:	 Michaela Pech, Phone +49 89 32391-251, michaela.pech@hussverlag.de
 6	 �Access control: Episerver
 7	� Subscribers: 2,257 (publisher information)
 8	� Data delivery: At least seven days before your campaign begins via e-mail to: anzeigen@logistra.de, 

GIF (not animated), JPG (max. 72 dpi), text with 350 keystrokes (including headline and spaces) +  
image (max. 240 x 160 pixels), text only with 500 keystrokes (including headline and spaces)

 9	 Forms of advertising and rates (per placement):
	  Type of ad	 Size (W x L)	 Text	 Rate

 	 Head graphic banner	 310 x 90 pixels 	 –	 €340
	 Head text banner	 	 max. 165 keystrokes	 €340 

			   (incl. Headline, 
			   max. 40 keystrokes)
	 Full banner	 468 x 60 pixels 	 –	 €310
	 Graphic banner	 up to max. 620 x 170 pixels	 –	 €340
	 Text banner without image		  500 keystrokes	 €340
	 Text banner with image	 max. 240 x 160 pixels	 350 keystrokes	 €340

10	 Frequency of publication: Weekly, every Wednesday
11	 Discounts: After consultation
12	 �Conditions of payment: 2 % discount for payment within 5 days,  

or net payment within 14 days
	 �Bank data: 	� Deutsche Bank, Munich, account no. 0 213 132 00, bank code 700 700 10 

�SWIFT CODE: DEUTDEMMXXX 

IBAN: DE45 7007 0010 0021 3132 00 

BIC: DEUTDEMMXXX

	 Rates do not include VAT.

Full banner

Text banner 

with image

Graphic banner

Text banner 

without image

Head Banner



General Terms of Business (GTB) for advertisements, third-party inserts and online advertising
 1. An “Advertisement order” within the meaning of the following General Terms of Business is an order relating to the publication of advertisements and third-party 

inserts in a print medium or by means of online advertising for the purpose of distribution. A contract is entered into taking into account the discounts granted 
according to the rates list. Advertisement orders only become legally binding through written confirmation.

 2.  Publishing time limit: In case of doubt, advertisements and third-party inserts must be placed within one year after the contract is signed. If the right to place 
individual advertisements is granted within the terms of a contract, the order must be completed within one year of the publishing of the first advertisement, 
provided the first advertisement is placed within the time limit specified in section 1.

 3.  Upon signing a contract, the customer is entitled to place further advertisements in addition to those specified in the order at the same contractually agreed 
conditions and/or according to the rates list within the agreed time limit specified in section 2.

 4.  Online advertising (i.e. websites, newsletters, etc.) is defined by the time period booked. The customer is required to maintain the websites or documents to which 
the online advertising is to be linked for the entire period of the contract. With the exception of contrary individual agreements, the values defined by the publisher’s 
banner system regarding visits and page impressions shall be decisive.

 5.  Refusal of orders: The publisher is entitled to refuse advertisement orders at its own discretion – including single placements within a larger order. This applies in 
particular if the content of the advertisement order violates laws or official regulations, if it has been objected to by the German Advertising Council in a complaint 
procedure, or if its publishing is unreasonable for the publisher due to its content, origin or technical form, or if inserts, due to their size or presentation, give readers 
the impression of being part of the newspaper, the magazine or the publisher’s own website, or contain third-party advertising. The customer shall be informed of 
the refusal of an advertisement order without delay, once the publisher has become aware of the content in question. Any online advertising that contravenes these 
regulations can also be subsequently removed from the online advertising platform.

 6.  Advertising deadlines: The advertising deadlines stated in the rates lists are not binding for the publisher. The publisher is entitled to alter advertising deadlines at 
short notice to suit production processes.

 7.  The customer may cancel previously booked orders up to 14 days prior to the advertising deadline (print) or prior to the beginning of the advertising campaign 
(online). After this time, cancellation fees amounting to 50 % of the gross price are payable. Cancellations notified after the advertising deadline will be subject to a 
100% cancellation fee. Cancellations and withdrawals received after the advertising deadline or after the beginning of the advertising campaign shall take effect the 
next print edition or the next online campaign at the earliest. Furthermore, advertisement orders may only be cancelled after the advertising deadline or after the 
beginning of the advertising campaign for important reasons. Cancellations can be notified by fax or e-mail.

 8.  Placing advertisements: Advertisements will be published in specified issues and editions or in specified positions within the publication or the online media, 
assuming these were agreed upon and confirmed by the publisher in writing, including by fax and/or e-mail. Classified advertisements will only be published in their 
specific classifications. If no clear placement instructions have been given, the publisher is entitled to freely determine the placement.

 9.  Liability for the content of the advertisement: The customer bears sole responsibility for the content and the legal admissibility of the advertisement and/or the 
online advertising as well as for the materials provided for this purpose. The customer releases the publisher from any third-party claims made in this connection 
(including the cost of any legal defence required), even if the order has been cancelled. The publisher is not required to examine orders or advertisements for 
infringement of the rights of third parties. With the placing of an advertisement order, the advertiser agrees to bear the cost of publishing a counterstatement that 
relates to factual statements made in the published advertisement in accordance with the applicable advertising rate. Should advertisements appear which were not 
suspended within the proper time, the customer is not entitled to claim against the publisher.

10. Print documents: The customer is responsible for the timely and proper delivery of the advertisement text in print documents, inserts or online advertising. The 
deadlines for supplying print documents can be found in the relevant advertising rates list of the publisher. 

 Transfer of risk occurs with the receipt of the documents at the publisher’s place of business or at one of the publisher’s computer servers. The sending of more than 
two colour samples, late delivery of the print documents and the requirement for a print reproduction that deviates from the sample can have an impact on 
placement and print quality and rule out subsequent complaints. 

 If possible, however, the publisher will immediately request replacements for obviously unsuitable or damaged print documents. 
 Return of print documents: Print documents will only be returned to the customer if specifically requested. The mandatory retention period for print documents 

ends six weeks after the advertisement has been published. Any data carriers containing print samples sent to the publisher become the property of the publisher. 
These shall only be returned to the customer for a postage fee of €5.00, at the customer’s express request and own risk. 

 Printing size of advertisements: If no instructions on size have been agreed upon or prescribed, the usual printing size for the type of advertisement concerned shall 
be used as a basis for calculation. If the size of a supplied, ready-to-use print document differs from the size ordered in the advertisement order, the size of the printed 
advertisement shall apply. Parts of millimetres will be rounded upwards to the next millimetre. 

 Proof copies will only be supplied if explicitly required. The publisher takes into account all error corrections of which he is informed within the deadline specified at 
the time the proof copy was sent. If the customer fails to return the proof copy within the deadline, permission to print is deemed to have been granted. The customer 
is responsible for the correctness of the returned proof copy. 

 If print samples or online advertising are transmitted paperlessly to the publisher, either digitally (e.g. floppy discs, CD-ROMs) or by telecommunication (e.g. ISDN, 
e-mail), the following additional provisions shall apply:

 File formats: In the case of digital transfer, if two or more related files are transmitted digitally, the customer is required to ensure that these files are transmitted and 
stored in one folder. Advertising samples should only be transmitted in closed files of which the publisher cannot change the content. The publisher has the right to 
refuse to accept open files (e.g. files stored under Corel Draw, QuarkXPress, Freehand). The publisher accepts no liability for the incorrect publishing of printed 
advertisements that were transmitted in open files.

 Online advertising may only be delivered in suitable file formats in coordination with the publisher. The publisher’s specifications must be complied with. The 
publisher accepts no liability for errors in files delivered by the customer.

  Colour advertisements: The customer is required to supply a colour proof for digitally transmitted print documents for colour advertisements. Digitally created proofs 
must include the current version of the FOGRA/UGRA medium wedge in order to permit a colour match. Proofs must bear an official print control strip. Without a 
colour proof from the customer, colour variations are unavoidable and cannot be used by the customer as a ground for compensation. In all cases a printout must be 
sent to the publisher by fax in order to check factual accuracy. The customer must explicitly request a correction fax. Conversion within the normal range of tolerance 
can only be guaranteed if proper colour adaptation is performed.

  Computer viruses: The customer is responsible that the files transmitted or stored do not contain computer viruses. The publisher is entitled to delete files that 
contain computer viruses without the customer being able to claim for damages. Furthermore, the publisher reserves the right to claim damages if computer viruses 
infiltrated via the customer cause damage to the publisher.

11. Advertisement samples: Upon request, the publisher will deliver a copy of the advertisement sample with the invoice. Depending on the nature and scope of the 
advertisement order, excerpts, sample pages or complete samples may be delivered. If a sample can no longer be obtained, the publisher is instead required to 
provide a legally binding certification of the publication and distribution of the advertisement.

12.  Box number advertisements: Any responses received to box number advertisements will be kept for collection for a period of four weeks or forwarded to the 
customer by standard mail, even if the letters are registered or urgent. The publisher will send back valuable documents without being required to do so. Otherwise, 
any mail not collected will be destroyed. In the interest and for the protection of the customer, the publisher reserves the right to open incoming offers in order to 
eliminate misuse of the box number service for investigation purposes. The customer can authorise the publisher to open responses to box number advertisements.

13.  Calculation of purchase volumes: For the calculation of purchase volumes, text millimetre lines will be converted to advertisement millimetres based on rates.
14.  Additional setting costs: Any costs incurred for the production of ordered print documents or for major changes desired by the customer to versions of 

advertisements originally agreed upon, or for which the customer is responsible, shall be borne by the customer. The same applies to any print samples delivered by 
the customer that generate additional costs due to handling or subsequent changes.

15.  Discounts: If an order is not fulfilled due to circumstances beyond the control of the publisher, regardless of any other legal obligations, the customer is required to 
refund the difference between the discount granted and the discount due in accordance with the actual placement volume. The refund will be waived if non-
performance is due to force majeure within the publisher’s sphere of risk.

16.  Changes in advertisement rates: If changes in advertisement rates are made, the new rates are also valid for current orders as from their date of introduction, unless 
otherwise agreed in writing.

17.  Differing rates: The publisher can determine rates that differ from the rates list for the following: advertisements in publisher’s supplements, editorially designed 
advertisements, advertisements in special publications and collectives, online advertisements and advertisements sold after the advertising deadline.

18.  Reduced volume of circulation: If an order covers multiple advertisements, a price reduction can be claimed due to a reduced volume of circulation if the circulation 
guaranteed in the rates list is 30% below the total average circulation of the previous insertion year according to IVW reports. Furthermore, when placing 
advertisement orders, any claims for rate reductions or damages are excluded if the publisher has notified the customer of the reduction in circulation in a timely 
manner sufficient to enable the customer to withdraw from the contract prior to the appearance of the advertisement. The publisher reserves the right to change 
the number of pages in the publication without the customer being entitled to make claims in this respect.

19.  Invoices are payable within 14 days of invoicing, unless another payment period or advance payment has been individually agreed upon. The publisher is entitled to 
correct incorrect invoices within six months of invoicing.

20.  In the event of late payment or deferment of payment, the legally applicable interest at the commercial rate of 9 percentage points above the basic interest rate of 
the European Central Bank will be charged from the day on which payment of the invoice is due, as well as a standard charge of 40 euros for damage caused by late 
payment, which is to be offset against outstanding compensation for damages if the damage is provably higher (e.g. due to legal costs). The standard charge is also 
due in the event of delayed partial payments or delayed payments in instalments (Section 288 of the German Civil Code (BGB) new version). Payment deadlines for 
commercial transactions may not exceed 60 days, unless these payment deadlines are not grossly unreasonable for the creditor. If the customer is a consumer, in the 
event of late payment the interest rate shall be 5 percentage points above the relevant basic interest rate and is also applicable in cases of deferment of payment. The 
publisher reserves the right to assert a claim for further damage caused by delay brought about by both companies and consumers. However, the contractual partners 
reserve the right to furnish evidence of lower or higher damage in each individual case. In the event of late payment by companies and consumers, the publisher is 
entitled to postpone the further implementation of the current order until such time as payment is made and also demand payment in advance for any further 
advertisements. Should there be any justified doubt regarding the customer’s ability to pay, the publisher is entitled to make the publication of further advertisements 
dependent on the advance payment of the due amount and on the settlement of any outstanding invoices, including during the term of an advertisement order, 
irrespective of any previously agreed payment period.

 21.  Warranty: If printing errors occur in an advertisement, despite the timely submission of faultless print documents and timely complaint, the customer is entitled to 
demand either the publication of a faultless replacement advertisement (rectification) or a reduction in the price of the advertisement commensurate with the 
degree to which the purpose of the advertisement is impaired. 

 Should any defects in the print documents or images not be immediately recognisable, but only become evident during production, the customer shall have no right 
to claim in the event of unsatisfactory printing quality. The same applies to errors in advertisements that appear repeatedly, if the customer does not draw attention 
to the error prior to the printing of the next advertisement. The publisher is not required to check the print documents to ensure that they are complete and correct. 
In the case of online advertising, the warranty is limited to errors in the reproduction of the online form of advertising that occur within the sphere of influence of 
the publisher, i.e. in particular on the publisher’s server. Furthermore, the warranty does not apply to negligible errors, e.g. if the impairment of reproduction does 
not significantly impair the purpose of the online advertising. The customer is aware that in accordance with the current state of the art it is not possible to provide 
wholly error-free online advertising reproduction at all times. If the publisher’s server breaks down for a significant period of time (more than 10% of the time period 
booked) in a time-linked fixed booking, the publisher will endeavour to supply the missing media service at a later date or to extend the insertion time, assuming it is 
not contrary to the interests of the customer. If the attempt to supply the missing media service fails within the originally booked insertion period or after extension 
of the insertion period, the customer is no longer required to pay for the media service not implemented during that time period, or the average length of the media 
services not implemented. Any further claims are excluded. Apart from that, an error or fault cannot be said to exist if the length of the breakdown of the server used 
by the publisher does not exceed 24 hours (either consecutively or cumulatively) within 30 days of the commencement of the contractually agreed placement. If the 
customer disregards these General Terms of Business or the recommendations of the publisher concerning the production and transmission of digital print 
documents and online advertisements, he or she is not entitled to claim for incorrect publication of the advertisement. The publisher guarantees the best 
reproduction of the advertisement technically possible within the given time and the scope of the print samples. Complaints of obvious defects must be made in 
writing by the customer within four weeks of publication at the latest. All warranty rights lapse after 31 December of the year following the publication of the 
corresponding advertisement or insert.

22.a) Regardless of the legal grounds on which they are based, including tort, the publisher is only liable if damages (1) are caused through a culpable breach of an essential 
obligation of the contract (cardinal obligation) by the publisher in a manner endangering the achieving of the purpose of the contract or (2) are caused by gross 
negligence or with wilful intent on the part of the publisher.

22.b) If the publisher is liable in accordance with clause a) (1) for a breach of a fundamental contractual obligation without wilful intent or gross negligence, the liability 
from the contract shall be limited to the agreed advertisement price. 

22.c) If the publisher is liable in accordance with clause a) (1) or (2) for gross negligence or wilful intent by employees who are not organs of or executive staff members of 
the publisher, the liability of the publisher shall also be limited to the agreed advertisement price. 

22.d) The publisher shall not bear liability for indirect damages, consequential harm caused by a defect, or loss of profits and compensation for futile expenses insofar as 
these are not the result of wilful intent or gross negligence on the part of organs of or the executive staff members of the publisher. 

22.e) Otherwise, any liability of the publisher shall be limited to such typical damages, the occurrence of which could be reasonably foreseen under the circumstances 
known at the time of entering into the contract. 

22.f) The exclusion or limitation of claims in accordance with the above clauses a) to e) includes any claims made against employees or representatives of the publisher. 
22.g) The liability of the publisher due to personal injury, the absence of guaranteed characteristics or in accordance with product liability law shall remain unaffected.
22.h) The customer is not entitled to claim if the non-availability is based on work or maintenance tasks that are solely performed in the interest of the customer.
22.i) The publisher does not accept liability for errors caused by telephone or written telecommunication of any kind. Neither shall liability be accepted by the publisher if 

defects in the print document only become apparent upon reproduction or printing. In this case the customer shall have no right to claim damages for unsatisfactory 
printing results. Any additional costs incurred, e.g. through correction of the print documents or for machine downtime shall be charged accordingly.

22.j) Cases of force majeure such as industrial action, confiscation, general shortages of raw materials, energy scarcity or plant malfunctions release the publisher from 
the obligation to fulfil orders and payment of damages. However, if the publisher is able to fulfil the orders with 80% of its circulation quantity sold, the publisher is 
entitled to full payment for the advertisements published. Lesser services provided should be paid according to the set price per thousand pages in accordance with 
the quantity sold referred to in the tariff.

23.  To the extent permitted by law, the place of performance and jurisdiction shall be the registered office of the publisher. The agreement is subject to German law. 
However, mandatory consumer law in the country in which you habitually reside shall remain applicable.

Additional terms of business of the publisher
a)  Our general and additional terms of business, the order confirmation and the applicable valid rates list are decisive for each order. Any differing terms of business 

shall only apply with the written confirmation of the publisher.
b)  Advertising agents and advertising agencies are required to adhere to the publisher’s rates list when making offers, finalising orders or invoicing clients. The agent’s 

commission paid by the publisher may not be passed on to the customer, either in full or in part.
c)  Customers and advertising agencies entering into a business relationship with the publisher for the first time may be required to make advanced payments prior to 

the advertising deadline.
d)  The customer transfers to the publisher all copyrights and other specials rights required for the use of the advertising in print and online media of all kinds (including 

the internet), in particular for duplication, distribution, transmission, broadcasting, extraction from a database and downloading without limitation of time, content 
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